
Master of Science (MSc) in

Marketing

in a strategic partnership with

Department of
Business Studies ibat.ie



The aim of the MSc in Marketing is to 

contributions to business 

focus on continuous assessment 

hence the strong engagement with 

graduates with a modern marketing 
mindset. 

Programme
Details

Who are IBAT?

programmes under the auspices of 

status of being a student at both 
institutions. 

private higher education institution 

provides a supportive and 
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options 
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• Engage in partnerships with a 

entities                                                                

A strategic partnership between IBAT 

 



to support decision making in 
organisations

marketing positions

edge gained in their undergraduate 

position graduates to undertake a 

Career
Opportunities

Key Features



have a minimum of 30 credits in
marketing or marketing ECTs.

IELTS
DuoLingo
Pearson PTE Academic
TOEFL IBT
Cambridge English Qualifications

6.0, no component less than 5.5 
Min score 105, min 100 in each section (under review) 
Min score of 55 or above
Min score of 80
A minimum score of 180-190 (FCE Grade B)

Academic Entry
Requirements

Terms Explained



 (i) General English - Upper                
 Intermediate & advanced levels

 (ii) IELTS 6.0/6.5 Preparation   
                Course*

                Preparation Course* 

BUT

Modules Mandatory/ Elective Credits
Driving Marketing in SMEs 

Research methods 

Shaping Consumer Behaviour 

5
5

5
5

Programme
Structure

Exceptions

Fees

Non-EU International
(+3.5% PEL + €130 Medical Insurance)

12,500



 atu.admissions@ibat.ie, to 
set up a meeting to discuss the course 
further and/or to register.

Frederick Street Campus

Further Information Find Us


